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Company Name The Coca-Cola Company 

Ticker KO

Current Price 68.44

Current Date 10/17/2025

Target Price 72.32

Target Date 10/17/2030

Industry Soft Drinks & Non-Alcoholic Beverages

Sector Consumer Staples

Shares Outstanding 4.3B

Market Cap $294.5 B

Monthly Trading Volume 282.6 M

Beta 0.44

Investment Thesis

BUY ~$5,000 of KO

The Coca-Cola Company, a beverage company, manufactures and 

sells various nonalcoholic beverages in the United States and 

internationally. The company provides sparkling soft drinks and 

flavors; water, sports, coffee, and tea; juice, value-added dairy, and 

plant-based beverages; and other beverages. It also offers beverage 

concentrates and syrups, as well as fountain syrups to fountain 

retailers comprising restaurants and convenience stores.

High Dividend Growth

High Operating Margins

Shift in Consumer Demand

Well-Established, Stable Company

Legal Battles

PROS

CONS

Company Overview
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Investment Thesis



• Company Background: Originated in 1886 by a pharmacist as a caramel-
colored syrup. Transformed into a global brand through innovative 
marketing and by outsourcing its bottling and distribution operations. 

• Brands: Fanta, Sprite, Minute Maid, Vitamin Water, Fairlife, Dasani, Body 
Armour

• Recent Performance:
• FY 2024 Revenue: ~46.8B, up ~2% compared to FY 2023
• FY 2024 Gross Profit Margin: ~61.2%, up ~1.4% compared to FY 2023
• YTD Performance: +8.43%, 1-year: -4.02%, Market Cap: 294.5B

• Volatility Measures:
• Beta (5Y, monthly): 0.44
• Annualized Volatility (5Y): 16.5%
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Historicals
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1892: Incorporated by a 
businessman who 

purchased the formula 
and rights

1928: Global expansion, 
Olympics sponsor, 

supplies troops during 
WWII

1960: First diversification 
beyond carbonated 

drinks. Acquires Minute 
Maid, diversifying into 
the fruit juice market

2013-2017: Sold bottling 
plants to partners, 

signaling a major focus 
shift towards marketing, 

product development, 
and brand growth

Historicals



DCF - WACC
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Cost of Debt = Interest Income/ Total Debt

Risk-free rate: 10-year U.S. Treasury yield

Tax Rate from Bloomberg

Market Risk Premium from Bloomberg

Levered Beta from Bloomberg



DCF – Assumptions Base Case
Investment Thesis Historicals Business ModelIndustry Analysis Governance Risk and GrowthValuation Conclusion



DCF - Calculations
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Long-term growth rate:
- Based on company 

maturity and estimated 
inflation Rate



Multiples 
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Precedent Transactions
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Weighted Valuation
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Consumer Beverage Industry:
• Lower Volatility, high dividend yields, stable profit margin
• Underperforms in bull markets, outperforms with macroeconomic 

uncertainties
• Driven by consumer preferences and regulatory pressures
• High barrier for new entrants, dominated by global giants

Industry Outlook:
• Further consolidation
• Consumer preferences are shifting towards a healthier lifestyle
• Innovation in health-focused offerings, digital distribution, and sustainability

Industry Trends – Present and Historically
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P
Political

50% tariff on 
aluminum 
imports

Sugar taxes and 
ingredient bans 
(such as BVO)

Stricter 
packaging and 
recycling laws 
globally

E
Economical

Input inflation is 
squeezing 
margins

Emerging 
markets driving 
growth as 
U.S./EU mature

M&A surge (e.g. 
PepsiCo acquires 
Poppi)

S
Social

Consumer 
preferences have 
shifted towards  
a healthier 
lifestyle

Focus on high 
protein, high 
fiber, low-sugar 
options

T
Technological

New packaging 
processes (such 
as bio-based 
plastics)

Digital marketing 
initiatives to 
reach 
consumers

E
Environmental

Water scarcity in 
some regions 
impacting 
sourcing

Extreme weather 
can affect crop 
yields

Compliance with 
sustainability 
initiatives

L
Legal

Legal Battle with 
IRS

Nutrition 
+ ingredient 
disclosure 
regulations

Trademarks + 
patents on 
formula, 
packaging, 
marketing
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Competitive Landscape
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Bargaining Power of Buyers (Low)

• Coca-Cola dominates market, dictating price

• Diversified product portfolio reduces dependence on any single 

customer

Threat of New Entrants (Low)

• Industry already has established key players

• Significant capital requirements to enter

Bargaining Power of Suppliers (Medium)

• Key raw materials are widely available

• Ability to leverage bottling partnerships to create favorable terms

• Some specialty inputs are subject to cost pressure

Rivalry Among Competitors (High)

• Strong competition from PepsiCo (global) and large 

regional brands (ex. Suntory in Asia-Pacific)

• Growing competition from smaller/private-label brands 

and health-conscious soda alternatives

Threat of Substitutes (Medium)

• Substitutes defined as outside of non-alcoholic beverage 

industry (coffee/cafes, alcoholic beverages, at-home 

beverages)

• Most of these substitutes fulfill a different consumer need 

than Coca-Cola



*Other category includes local/regional brands and smaller players (under 

1% industry revenue)

Industry Analysis

• Coca-Cola and its bottling partners make up over 33% of the 

global non-alcoholic beverage industry

• Carbonated soft drinks is Coca-Cola's primary industry (>50% of 

Coca-Cola's total revenue)

• Coca-Cola and partners make up nearly 2/3 of the industry 

revenue for carbonated soft drinks
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Business Model
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Why Customers Buy
Consumers choose Coca-Cola products due to a powerful combination of brand 
loyalty, consistent quality, and unparalleled availability.

• Dominant Market Share: Commands an estimated 
27.5% of the global carbonated soft drink market share 
(~64.4% including partners)

• Beverages for Life: Establishes trust through program 
that makes drinks for each stage of life

• Global Reach: Over 2.2 billion servings consumed daily 
worldwide

• Taste!

Capital-Light Model
Coca-Cola’s capital-light model captures the highest-margin 
segment of the value chain.

Coca Cola

(Brand and Concentrate)

Bottling Partners

(Capex and Distributions)

Retailers

(Point of Sale)



Business Model 
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Unmatched Brand
• "Revenue Growth Management" strategy
• Primary incentive is emotional connection, 

taste & trust
• Cultivated by $4B+ annual marketing spend

Economies of Scale
• Operating margins (32.9% in 2025) are industry-

leading
• Outperforms industry average of 15-20%
• Capital-light model drives high ROIC 



Management and Employees
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Senior Leadership: Board Quality & Quantitative Governance
• James Quincey (Chairman & CEO):

o Started the "Beverages for Life" strategy.
o Drove global expansion of Coke Zero Sugar ($3B 

in sales annually)
o Employee at Coca Cola for 29 years

• John Murphy (President & CFO):
o Executed refranchising of bottling operations 
o Worked in North America, Latin America, Asian 

Pacific branches, etc.
o Employee at Coca Cola for 37 years

• Henrique Braun (COO):
o Double-digit organic revenue growth for 5 years 

running as President of Latin America group
o Executed digital commerce initiative
o Employee at Coca Cola for 30 years

• Board Independence:
o Mostly independent board with average director tenure 

of 7.5 years
• Shareholder Alignment:

o Directors maintain an equity ownership level of at least 
five times the annual cash income

• Insider Trades (SEC Form 4):
o No significant discretionary insider sales reported

• Governance Record:
o Ongoing legal battle with the IRS over transfer pricing 

(Currently appealing Tax Courts decision)



SWOT Analysis
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• Global brand recognition and loyalty
• Global bottling partnerships --> economies of scale
• Diversification among beverage types

• Expansion in emerging markets
• Alignment with health-conscious consumer trends
• Further develop sustainable packaging initiatives

• Ongoing Legal Battle
• Regulations/Taxation (Aluminum tariff, packaging 

regulations)
• Rivalry with major competitors

• Despite diversification, dependence on carbonated 
soft drinks (Potential sale of Costa Coffee for ~2bil)

• Exposure to commodity price fluctuations

Strengths

Threats

Weaknesses

Opportunities



Investment Thesis/Company Overview – BUY $5,000 of KO

Valuation – Implied Stock Price at $72.32, which is 5.67% higher than current

Industry Analysis – low volatility, high dividends yields, recession-proof, driven by consumer preferences and regulatory pressures, 

dominated by global giants, outperforms broader market during times of economic uncertainties

Business Model – Best margins in the industry 

Governance – Impressive management team – profit tied to performance

Risks and Growth – Changing consumer preferences, Regulatory & Political Risks, Competition

Recommendation - BUY $4790.80 of KO (equal to 70 shares), target price: $72.32, target date: 10/17/2030

Final Recommendation
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Exhibits



DCF – Downside Assumptions



DCF – Downside Assumptions



DCF – Downside Calculations



DCF – Upside Assumptions
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DCF – Upside Calculations
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